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Minimarketingplan   ___________________________________


En marketingplan er det strategiske overblik over virksomhedens markedsføring. Den beskriver hvad man vil opnå, hvem man vil ramme, og hvordan man vil gøre det.

Du kan tænke på marketingplanen som et kompas – den skal hjælpe dig med at prioritere din tid, ikke fylde en mappe.


Hvad vil du opnå: (2-3 konkrete mål)

__________________________________________________________________________________________________

__________________________________________________________________________________________________

__________________________________________________________________________________________________

__________________________________________________________________________________________________



Hvem vil du nå: (målgruppe/persona)

__________________________________________________________________________________________________

__________________________________________________________________________________________________

__________________________________________________________________________________________________




Hvad tilbyder du: (værdi og differentiering)

__________________________________________________________________________________________________

__________________________________________________________________________________________________

__________________________________________________________________________________________________


Hvor vil du møde kunderne: (kanaler/indsatsområder)

__________________________________________________________________________________________________

__________________________________________________________________________________________________

__________________________________________________________________________________________________

__________________________________________________________________________________________________

__________________________________________________________________________________________________



Hvad er dit budget: (timer og kroner)

__________________________________________________________________________________________________

__________________________________________________________________________________________________

__________________________________________________________________________________________________
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